
A FULL BODY 
CANNABIS 
EXPERIENCE 



The CANNABITION CANNABIS MUSEUM (CCM) in Las Vegas is an 
immersive entertainment company that leverages the exploding 
popularity of interactive exhibitions and the novelty of mainstream 
cannabis, creating a dynamic and memorable physical experience for 
pre-qualified cannabis enthusiasts. 

CANNABITION’s experiential marketing platform allows brands the 
opportunity to leave a lasting impression through engaging, educational, 
and whimsical photo-friendly installations that consumers want to share 
across their preferred social media networks.
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COMPANY 
OVERVIEW



With the current restrictions around marketing cannabis products, 
brands struggle to get in front of consumers and establish brand 
awareness. Platforms such as Facebook, Instagram and even Google 
will not allow cannabis companies to utilize their marketing tools and 
any attempts to promote cannabis products or retail storefronts on 
their platforms can result in accounts being suspended or shut down. 

Traditional cannabis marketing tactics like, pay-per-click advertising, 
directories such as Weedmaps, or loyalty programs are only effective 
once consumers are aware of the brand or have established general 
industry knowledge.   

So how do brands create a lasting impression on potential customers?
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CANNABIS  
MARKETING 

CHALLENGES



CANNABITION is a highly stimulating 
environment full of experiential art, 
amusement, and activities that infuse 
life and personality into brands

This unique attraction allows brands to engage potential customers 
in an intimate and physical way and imparts lasting impressions. 
Anchoring these brands in the customers’ minds, which correlates 
to brand evangelization, recognition, and direct onsite sales 
conversions at Planet 13 or other participating retailers.

04

THE  
SOLUTION
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REVENUE 
STREAMS



1.While CANNABITION CANNABIS MUSEUM has a variety of ways to 
generate revenue, ticket sales are the most direct way to drive earnings. 
CCM has existing relationships with Las Vegas ticket resellers, event 
marketing professionals, tour operators, etc. And, we are able to benefit 
from the enormous popularity of Planet 13, which welcomes well over 
100k visitors monthly. 

Our ticket price will be $24.20 but the benefit of attending 
CANNABITION will give the customer a higher perceived value and up-to 
hundreds of dollars in discounts to be redeemable inside Planet 13 or 
other participating dispensaries. 
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$24.20 
Admission 

Ticket

“$250” 
Discounts 

on Purchases

$
Higher 

Perceived 
Value

TICKET 
SALES
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2.CANNABITION is an ideal platform for legacy brands or new brands 
trying to expand their footprint on the total addressable cannabis market 
and differentiate themselves in an increasingly congested space.  

Not only are we able to provide a permanent immersive physical brand 
activation, we are able to track direct sales conversions, pre-qualified 
consumer data, and we can guarantee a larger overall impact by our 
attendees sharing their experience and photos across their preferred 
social media platforms. 
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SPONSORSHIP 
ACTIVATIONS

Previous Clients Include:



RETAIL 
MERCHANDISE

3.
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Like many immersive experiences, the visitors leave CANNABITION 
in amazement. This excitement drives customers to want to 
remember the experience. CANNABITION’s retail store will carry 
CCM branded merchandise and curated ancillary cannabis products 
highlighting the time they spent during their visit. 

We have found that other interactive exhibits like the Museum of Ice 
Cream and Meow Wolf generate roughly 20% of their revenue from 
merchandise sales, and retail purchases spike as new installations 
or brand sponsors rotate in and out.



4.
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CANNABITION will incorporate digital kiosks and other technologies 
designed to maximize consumer engagement and inadvertently 
capture visitor data.  

Example data points we collect: 
• New customer acquisition 

• Product feedback 

• Target market perception 

• Brand engagement  

• Market behavior 

Sponsoring brands are able to utilize this customer data to improve 
marketing efforts, influence product development,  and differentiate 
themselves from competitors. This data is regularly evolving with 
consumers’ preferences, making this a sustained revenue driver for 
CANNABITION and an added benefit for participating brands.

DATA 
COLLECTION



5.The space CANNABITION cultivates is a high-energy, flexible environment 
perfect for large gatherings. With an onsite liquor license and opportunities 
for social cannabis consumption, CANNABITION is the ideal venue for a 
wide-array of industries and their consumers. 

Here are a few examples of events we expect to host in our exhibit:   
• Product launch parties  

• Concerts 

• 420 weddings 

• Cannabis industry/networking events  

• Trade show after parties 

• Pop-up sponsor activations
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EVENTS
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CANNABITION’s goal is to amaze and entice visitors into exploring 
cannabis products. Where is a better place to do so than at the 
“Disneyland of Cannabis Dispensaries”? 

Planet 13 (P13) attracts over 100,000+ visitors per month at a single 
location and offers CANNABITION CANNABIS MUSEUM and its brand 
sponsors incredible exposure and foot traffic. 

Location highlights:  
• Over 42 million tourists visited Las Vegas in 2019 

• In the month of April 2021 Planet 13 produced $10+ million in revenue 

• Planet 13 accounts for roughly 9% of all cannabis sales in Nevada, at a single location 

• CCM will be the first business you see when you enter the building at the new entrance.  

• CCM has a favorable long-term lease 

• We expect visitation to increase as P13’s 4th phase opens with CCM, an adjacent new 
consumption lounge, additional retail, and a cannabis nightclub.

OUR  
LOCATION
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The space of “immersive experiences” is growing at an exponential 
rate. Immersive experiences, not including theme parks generated, 
$9.7b in revenue 2019 (a 19% increase from 2018). 

Meow Wolf in Santa Fe, NM has seen an increase in attendance, 
drawing $18 million in revenue, and welcomes over 500,000 visitors 
to their installation yearly. They have raised an additional $184m to 
expand nationally, and recently opened a new location in Las Vegas 
called Omegamart. Meow Wolf is expecting to open a third location in 
Denver in late 2021 with more locations planned in the future.  

Another organization pushing the “Immersive experience” is the 
Museum of Ice Cream, which sold 300,000 tickets in 5 days and holds 
sponsorships from Dove, Tinder, American Express, and Target. 
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MARKET  
OPPORTUNITIES



While exciting environments and engaging backdrops are what drives 
visitors, the overall impression numbers are far higher. 

Instagram has over 1 billion users worldwide and through a study 
done at NY’s Graduate Center it was found that 10% of Instagram 
“selfies” feature art behind the individual, making the influence  
of CANNABITION far greater than just in-person visitors.

15

95%

of marketers agree that live attractions 
provide attendees valuable opportunities 
to form in-person connections in an 
increasingly digital world. // EvenTrack

98%

of users feel more inclined 
to purchase after attending 
an activation. // Bizzabo

of consumers claimed 
that live events had a 
larger influence on them 
than TV ads. // Statista

50%

MARKET 
REALITIES

https://www.eventmarketer.com/wp-content/uploads/2016/05/2016EventTrackExecSummary.pdf
https://blog.bizzabo.com/event-marketing-2018-benchmarks-and-trends
https://www.statista.com/statistics/307721/influence-live-events-consumers-usa/


From interactive exhibits to incredible art, CANNABITION provides 
influencers and micro-influencers with “instagrammable” 
environments perfect for sharing on social platforms like Tik Tok, 
Facebook, and instagram. This social media excitement gives CCM reach 
far outside of the exhibit itself.
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of millennial subscribers say their 
favorite influencers understand 
them better than their friends. 
// Digital Marketing Institute

51%
of people say they decided to 
purchase something after having 
seen an influencer promote it. 
// Digital Information World

The historic Louvre, saw a 25% 
increase in visitors after being used 
as the backdrop in a Beyonce and  
Jay-Z music video. // Museum Next

25%

40%

INFLUENCER  
IMPACT

https://digitalmarketinginstitute.com/blog/20-influencer-marketing-statistics-that-will-surprise-you
https://www.digitalinformationworld.com/2020/10/study-shows-the-growing-power-of-influencer-marketing-today.html#:~:text=October%201,%202020-,51%20percent%20of%20consumers%20have%20purchased%20a%20product%20or%20service,or%20promoted%20by%20an%20influencer&text=It%20turns%20out%20that%2051,seen%20an%20influencer%20promote%20it
https://www.museumnext.com/article/how-museums-can-work-with-social-media-influencers/


CANNABITION CANNABIS MUSEUM was recognized as one of the 
premier tourist attractions in Las Vegas and garnered thousands of 
visitors during our pop-up location on Las Vegas Blvd and Fremont 
St. We were very fortunate to receive praise by our customers and 
some of the most trusted user-generated recommendation sites.
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PREVIOUS 
LOCATION

4 STARS 
IN REVIEWS

5 STARS 
IN REVIEWS

TOP 12 OF 430+ 
LV ATTRACTIONS

4.8 STARS 
IN REVIEWS

https://www.google.com/search?q=cannabition&oq=cannabition&aqs=chrome..69i57j69i60j69i65j0l3.537j0j4&sourceid=chrome&ie=UTF-8
https://www.tripadvisor.com/Attraction_Review-g45963-d15181601-Reviews-Cannabition-Las_Vegas_Nevada.html
https://www.yelp.com/biz/cannabition-cannabis-museum-las-vegas
https://www.facebook.com/cannabition64/


CANNABITION generated massive media attention during our first 
pop-up location, landing over 1,700+ stories with 4.9 billion media 
impressions from some of the most recognizable and influential 
media outlets. 
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Cannabition has been featured:

PREVIOUS 
MEDIA



CANNABITION seeks to bring 
cannabis into mainstream culture 
by revolutionizing the way brands 
and consumers interact

CANNABITION provides brands access to pre-qualified consumers 
and delivers exposure to a brand without purchasing their product, 
while also creating a poignant and physical connection in an organic 
way.
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OUR  
VISION



We were the first-to-market in curating cannabis immersive art 
experiences and we have developed standard operating procedures 
and protocols that have been refined over the last three years of 
designing and operating CANNABITION at its original location. 

Our team brings together 30 years of relationships and involvement 
in the cannabis space, 35 years in financial management, 15 years in 
media and building impactful immersive experiences, over 40 years 
in property development and management, 15 years in design and 
fabrication, 40 years in nightlife and event management, and an 
innumerable amount of time as serial entrepreneurs.  

With the backgrounds of this tremendous team, we believe that we 
have the knowledge and experience to execute this expansion and to 
scale this company into one of the most important international 
marketing platforms in the world.

20

MANAGEMENT 
TEAM
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ANDREW LAUB 
Managing Partner 

Real Estate Manager

PAMELA HART 
Managing Partner 
Project Manager

PETER CALFEE 
Chairman of the Board

MARK STRAZISER 
General Manager

CASEY BENNETT 
Financial Operations 

PAIGE SOLOMON 
Experiential Advisor

MANAGEMENT 
TEAM

ALEX BROUGH 
Managing Partner 

President

SCOT RUTLEDGE 
Legislative Advisor
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Alex offers years of experience and expertise in the cannabis industry, private equity, and 
entertainment and has founded and participated in numerous companies and organizations that 
have experienced successful exits.  

Career Highlights:

Alex Brough
President and Managing Partner

MANAGEMENT 
TEAM

- Keneh Ventures (PE/VC) - Co-Founder  

- Spent a decade as a culture marketing 
strategist, organizing and executing 
huge brand activations, building 
strategy, and creating poignant content 
specifically targeting millennials and 
gen-z 

- Sum of Us Films - Co-Founder, 
Executive Producer and Producer of the 
award-winning documentary, Charles 
Bradley: Soul of America 

- At Studio411 - Sales and marketing for 
the world’s largest distributor of action 
sports content at the time 

- Curated art exhibits for some of the 
largest art festivals in the world 

- The Overthrow - Producer/Coordinator a 
culture collective promoting music and 
culture in Miami 

- Native Roots Dispensary - Store 
manager and was instrumental in their 
culture marketing initiatives

Contact: alex@cannabition.com 
(970) 404-0577 
cannabition.com

mailto:alex@cannabition.com
http://www.cannabition.com


This presentation of Immersive LLC. (the "Company" or “Cannabition") is for information only and 
shall not constitute an offer to buy, sell, issue or subscribe for, or the solicitation of an offer to buy, 
sell or issue, or subscribe for any securities in any jurisdiction in which such offer, solicitation or 
sale would be unlawful. The information contained herein is subject to change without notice and is 
based on publicly available information, internally developed data and other sources. Where any 
opinion or belief is expressed in this presentation, it is based on the assumptions and limitations 
mentioned herein and is an expression of present opinion or belief only. No warranties or 
representations can be made as to the origin, validity, accuracy, completeness, currency or 
reliability of the information. Cannabition claims and excludes all liability (to the extent permitted by 
law), for losses, claims, damages, demands, costs and expenses of whatever nature arising in any 
way out of or in connection with the information in this presentation, its accuracy, completeness or 
by reason of reliance by any person. This presentation should not be construed as legal, financial or 
tax advice to any individual, as each individual’s circumstances are different. Readers should consult 
with their own professional advisors regarding their particular circumstances. This document is 
confidential and is being provided to you solely for your information and may not be reproduced, in 
whole or in part, in any form or forwarded or further distributed to any other person. Any 
forwarding, distribution or reproduction of this document in whole or in part is unauthorized. By 
accepting and reviewing this document, you acknowledge and agree (i) to maintain the 
confidentiality of this document and the information contained herein, (ii) to protect such 
information in the same manner you protect your own confidential information, which shall be at 
least a reasonable standard of care and (iii) to not utilize any of the information contained herein 
except to assist with your evaluation of the company.
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DISCLAIMER


